BIFEIETFIR  $23%, 20205 F6HHE214-224 1

KERERGFR?
BERSARCMSREE

O 3% # =Z=xkE

RET

HWE @xtHE RIS —FBERFEHFENG
ke EFALTR, “RRAZRZER oAb E F 5K
Kk P st oy — AT Bk P, R B IR AR
B, “REEZLEF AR A A TR X 5 KRk ik,
VAT, B PR g%, B4 B ILT B AL
A %A, BF R IE R RGBT AR B ARAL S R A
Bk, ARt ILR AR BEAT R IR, Bt—F Bk
PR R AT, ARG R R, A, KR
KRR AT T G AT RARE, MRS HALA .
BEALA . SEEALA. SR AW RAFR £, PRk
X 5>BF 5 LAk 4TT A4 @M, £siial b, Jagid b
A 5 3 KR A5 B B0 05 K BT AT A, KT 45 My e 1) 7
Ao JE R M b vg AP ER g R AT AE X LR B, T — AN R
AT A —F X — T a2 A E RGP RAELR,
R REATTRAZ,

KR RRERZAF; —BM; 2R Kk -F
RAX 4

518

AV T e — Bk 25 S AL RO ) - — T T, MR
P il BE BRAE, A lb il 25 WA ALYE | IR S R A —
2, DL GEME. SRR SR Y v, AR
M E S, Al A B SRR B R E L, DA B 22 S
b AR 5E A L B, B 4RI, SR 22 A ( Differentiation)

EZ &N

AJRE 23 401 G v M I B A Al AR BOMAS BT 7 BEUR 5
SK—EPE (Conformity) NITTHE 251 B 58 1K) 52 4o R 77,
[ A g B ARV B AR A SR . “SRF)” 5 “Af %7 Z ]
FHH T WAk S, P A K A R
S, AR XS Bt el 22 Al b RO SR, AT RE S X
Fy— i AR L = E L ORI A AT T
—ZA, WA TR A BT P&, P'Deephouse”™ H5ix
—AFIRBLRIE G FE S R FEIL SR AF 57 )3 ( To Be
Different or to Be the Same),

TE I QT SRR IR R A ST AR S Al i e
DX 43 R W e 43, MRS B S A 2N A RO IR
Z— o 1 il a4 A5 R DX ) AE A7 A ok A et T, [
BF A AR B B R S Ak Ak, X Rk O 2 B Pk
M. k2 20 4F, BIZEIZ EAY SCERFR SR, B
ANZ W F R PR T E NN R, 72455 3 T %
7] R A B S (B S 0 0 1 2, SR XA i R 2 L
Deephouse®™ & H 14 % s 1 i S8 AR Ay 62 550, T 18] U 2
U B R P22 S AR RIBF ST WA . 8 U RO Ay, A
Ml 32 R e A R A R AR ARLME B - Bk als
B 22 Sk, HREA SWRE A S, WA HIm AE
SR SE R ), LASEBLSK R 5 A7 S5 2 18] i~ i, B
WA, Al 3228 3R e R — B Bl R 22 4k
10 A A AR e 1 T B ARR SE A ) B I Ok SR K
JE o B B 2 0 SN Sy, Al R A Sk A AN [ R

i, PEAARXKFAFR., PEAARKFPDLLZEAR P CHL, WMEEFIF, LT RARTEG

FRTeoel b, el HrE ke e, ZRE (@RER), PEEERFEFS5EFRFRITHTIT LG, FFLF @ Rk 8
BB FHER, REC, FERPELARTIINERNFEINXIE (L FHIR), L, FARFGHRREE 080k,

A1) F7 4 Ak

BE&RY AXzERZaRAFESE
214

SRE (71872178, 72072175) ¥ 8h



Nankai Business Review Vol. 23, 2020, No. 6, pp 214-224

4 b lal e, UK 22 A4 2 AR B R0 G AR A

G URTo A = N i TR N B P 2 S SO (o TP 3
PR AR RN IR AR B TR SRR

JRUE SR FL AR 57 R B A, A WE 5T Al
R, H RS PR - S, WFSE
WA Zonil . MO SCHR BN T . HEL. BT, Ak
LR, AR, A S0, IR, K
Sk S A A () RS L AT, A ) 0 X 3 BE AR A R
FEWFMEZ I B, BFSOIERIE A b . A OCHFSRE
MR AAYIA, WEEiE 24, HAUFFE 4 e A — 20t
BAE TG, BTN ME LR S B AR F Al B B
f AT M A =, B SE HEE WIAR AL . 2% 20 4F, ESAR
Xf TSR FE A S [ B 7S AR ] W 5 AHEL Z 7T,
FEl IR S AN GES 25 e, i HLBSCR B AR /b, BEAT SRk
KRZITVGI7 Sk FRIE B HEATIRVE, X TR & 5
B IR R I A 48, WA AT D BT R P TR K
Srp e R, U )R A AR A S, B
SR A T | RS [ N 27 3 I S 0 R

—ARTIE

1. W5 )3 A e

X SR RAE 57 A0 O, e F AT s
WF Martin & " & B A SURF i C oRE M IR
(Uniqueness Paradox) [A]@f. iZWF5EFgH, LHE R IR FE
A F R RIS U Rs e, H SEBR B TR 2 3R IE
P AIRLAE . 3X— BB S5 ke 1 5 BRI 22 e 82 T
ok, Brewer!™ A2 BRAE 4TI Y & 2 f P IX 4y HE
& (Optimal Distinctiveness Theory), A Rtha KR
I TR I P b 3 S PR 5 R, BEA BT LAV & T3 a2 A
A, WA SRR IS 5 REAR N IR 51 BT X 45, RIS A 1A
GnART A 38 DA RO 1 R B s T v o R R . B S DL IX
Sr PG PR R, e T N T B T E BT AT

Deephouse™ 7 b 4 s 4% 45 s F A2 B <SR [E] iR
BAERT AR, 45 A E G B 22 R O JE T
Ko CSRMETBPXS— SR IR, IR T R B R BT R
RO i, FOA ISR AR AR PLE AT BIXT 25 Ak
BUIESR, R TSRk S, AR AL .
57 SR AR AR ™ 33— A Ml )2 1T 174 ) S ke Sz e £l %
W o — S0P RN 22 S5 A0 AR X SR B e A AR AKOT B
B, AR TATIG 5 4 B, (B AT RUAG RA0kE I & 6 1
PEAR 5 A AL AT B AR, A Ml T I 1 5 50 TR 9
55, AHFT ST ECR IS PR e, I SCHR T
W ST A SEUARL S I S R 8 A AR T AT Bl Al R

Iy b P Al — Bk 5 25 Ak s ) S I A S AR

HAT, o P A AR 2 R 515 SRR I 2 A7 577
AIF T Y I SEAR o [ 8 e S SEAEL 74 3 B AH AL K
JE BT R AW B, JF S el il TR U B U B
M2 RE EiK . Zhao 25 W i — L5 A “H X5 &
ML, S RS S e He R R T R RE R A
Se7ORESE. I SCHR I TAME DR ZE SR G 2SR ALE L, A
SRy A M AT DL IE A AT A AR B E e S O A A A B R R
— U AME DR RO 20, BTl 2 B AR A A — Sk 4
B EhFEIT R, kS R 5 fERT R
A, B, A AT ST A R e 2 A 0 RS
SR G Al Z R Py FE A, R T R AN [F
W 24 5 22 ] (1% DG P 4 78 R 15RO fg , ©1)

2. SCHRWCAR 5001

(1) STHERA &R

TE SCHRFS 7T, A SCR T it | SCHERAS 2% 0 e +
DB A IR PZHAG 2, LU S | SCHR i A 2R RN
Pe R, AT LA B RIS 2R AR W X AR A SRR JEA T AN TE .

B, FRATA G R SCHER . SR VR TR B 5T O 1) =
Jrm AT, TR T SCEk T AR R Sk e, B
PRV TRANT « O HE SCk i 8, MAHSCH:. 51H
AN TTHREE =5 LR S 5 8. R FE R AR 7 TR
W)t Deephouse™ 51 A MR W & PRI, % SIS 2k
A SCHR S, Ho 3 48 L 04 e ST A U8 A S X
SRR ) — A~ E WO . BEJE, 7E5IH Deephouse™ 3C
WK T | SRR, Zhao 55 ™4 “ AL IX 4> (Optimal
Distinctiveness)” JEAEF| A “SRFEIE AR A, %
6 CR R JE RS R E EE T, e A EZ M
MR R TEBRTRGMA T, WEHEST “RE LR
o ke, ik, RATHEZH Deephouse™ Fl Zhao
A U S i S R 2R e R AR A T R S B Sk, R e AT T it
SISCHRFEATRS R G0 e . QB P E . A8 R AR A
SCHR T, A S0 B SR SO SR 9 Sl 5 PE L4351
FRAEN SSCI I CSSCI AT, OBFFE Iy ik, i
FEAS SCHR Al 2 187 SR TR IR SR A7 57 [R]85 % ARH DG 1,
AR SOR 5 SO A SCSCHR B 5T 1] 43 1 6 22 2 Business
Economics A4k £ 35F, HE— 2B 4551 Sk, FRA 4%
M8 FIRETE, @it Web of Science A1+ [ 3] 1) 4 S H
JE, A3 BIARAS TESCSCHR 280 F R R SCSCHER 10

B, RIS . CRIEWI T, BRI W AR
KA U7 AT, (BB “ GBI R RIEXS Fik
P SCAE A SCHR BEA T G A, HARERAE S BRI - D%
FRIBEC, [ESE RS SCEE SRR X T SR IRl R AR T [R]

215



BIFEIETFIR  $23%, 20205 F6HHE214-224 1

MR, FRATTKF Conforming / Conformity / Conform
Ml Differentiating / Differentiation / Differentiate, LA
J% Optimal Distinctiveness fE NP CEE TR, @ SCHkK
R, (RS SCSCHkEE R 7w, FRATKE R ThRRL . fi
T OREETR AL AR 2 DGR Y SCR, IR AR
SSCI 3k JE M 1] . Business Economics A/ 5% Jy 1) ok 47 07 1%k -
TER SCSCHRAS 2R U7 T, FRATTAE 2R T AR, i O A
AL EUET R ST, B R AIIX T BSC
Mk 5 Ay sk G O i 22 16k ) STk i e, FRATTIE #hFE T A
SO AT R 2 DGR IR Y R e SO R R A Rk AR, JF
FE CSSCIARWHI ). Ak 224026 it AT I E . i@t
BRI RT R, FRATAEME S | SCHRFEAS 19 Bl 143 50 34 #h T
56 W LSO 14 f A SCREAR SCHR . B, JE it g Sk
7 126 0 OC B ARG 2R 9 2 G T X, AR SO AR A5 3 g S sk
336 fa FHHSCSCHR 24 5o

(2) RIS

X P SCREAS SRR 19 AR R S R AR A A AT T
AR PEGE 08T (B 1) & B, H Deephouse™ i 30 &
FUIK, SRR SR )R 2 A7 57 0] R8 A% T 9 SiE 252
TR, WX AEGERED B, JFTEIE AR
AR A, 2018 AR B Py H R A, AT LI R pY
TR EAE R R EE T, AL 2R, SCSCHR X T 2 )
MR A AL e, B A SO B AT SR B /b, (BE
HHEENE, PR EREIEY S, AILRIBECRER
FEE PTG ) o U R, FeATTIN Ry i a1 A 5
BB A2 E BE, Rl TEE NS R A B R R 25 a).

40-
354
30+
25

20+

El1 BARNBER D

(3) K5 WP 43 Hr

TEFEA SCHR AR I WA J7 18T, R SCERE R 2 AR
LRI PN 1 PR,

3. CiteSpace T i 5 58 bR 25 $2

ACAHEF CiteSpace V 4T A58 #484 IF B R AF 9% &
L, B TREAS SCHR T 1 S SCSCER IR L R 2R, Fef]E
RUXT 336 f B SCSCHR AT A b HAR S BT B AT

il W IE B i ke B SR AR A7 S T I 4 v Y S
AR SRR, B, AR ZOCHE I 5 BRI AT G
BRIy Z A 720, I 3 B S S B A AR D AR
2 A O ORI SRR LG, RIR CORIELS AT R

MY SO F R
T EARXEHAT SR
HEHIETR R gt 2857 =
= =
Strategic Management Journal 31 Administrative Science Quarterly 4
Journal of Management Studies 19 Long Range Planning 4
Academy of Management Journal 17 Research Policy 4
Organization Science 16 Academy of Management Annals 3
A f M,
Organization Studies 1 Cademy‘ ofManagement 3
Perspectives
Strategic Ent hi
Journal of Business Venturing 10 rategic Entrepreneurship 3
Journal
Journal of Business Research 9 EIRHF 3
Academy of Management Review 8 BAEEITL 2
Journal of Business Ethics 8 ZNEE 2
Ent hip Th d P,
n repreneurs ip Theory an 6 ST 1
Practice
Journal of International Business NN . \ s
) 6 RS2 ERSHEAER 1
Studies
Journal of Management 6 BRI 1

(1) S iR LI 53 By

i 3k CiteSpace M9 Keyword 43 #r, Fe145 3] 176
AT 876 SEL (ER AR, HMBMR KT % T
30 By HE I R L R T AR T 0.08 ISR A 13 >
(3R 2), DXULHLOCHFPEA M AL (Institutional Theory.
Legitimacy. Conformity, Isomorphism ). 3% 4+ ( Competitive
Advantage . Innovation , Entrepreneurship), B4 ( Identity),
2524 ( Performance . Firm Performance) MAF5T %4 ( Firm,
Organization, Industry) 2525 1H .

F2 R, HO RN R KRR

HEF G BUR HEFE K i
1 Performance 82 1 Performance 0.20
2 Industry 60 2 Competitive Advantage 0.18
3 Legitimacy 57 3 Legitimacy 0.17
4 Firm 56 4 Isomorphism 0.15
5 Management 40 5 Industry 0.14
6 Isomorphism 38 6 Firm Performance 0.13
7 Perspective 38 7 Identity 0.12
8 Organization 38 8 Strategy 0n
9 CAOde:tt;t;;e 37 9 Institutional Theory 0.09
10 Identity 33 10 Human Resource 0.09

Management
" Firm Performance 32 " Perspective 0.08
12 Innovation 31 12 Entrepreneurship 0.08
13 Institutional Theory 30 13 Conformity 0.08

(2) R
Tk — 2150 CiteSpace L EXFHEBUHM 176 4>
KR VEAT RIS M, A R AR LR (g

216



Nankai Business Review Vol. 23, 2020, No. 6, pp 214-224

K)ol T B AR RS BRI TR R AR
WhE. e A8y, k. WSSk

(3) WF5E 3 STk R 4R

R ORI ICEL S AT AR, S5 FRATTR A
SCHR BB, wT LUK “FREET AR PR TE RS (3

P FRETRISE AT N A ST bR Tk
B, LUK W55 G380 Fn 28 T e i) Aol S5, 7
MHTOE SR e A R e, FRATRE By
TEAr . BUBE N A X o3 F ST B P A O B R R, e B DY
A IR A OC SCHR PEAT R B, S TR AZ i N ) AN 2
WE 5% AT P ) B R N A, FRATTHE — 2 B GERE A
SCHRBEAT 1 “SCHROR R AR, i i Wk 336 5 SCA
24 B SCREAR SCRR B B H L i SR SC B, JRZE S S
FERVIH R g, 50 A SR, LA X e fG
DX IE 5 09 BTk B — 28I ER, DA i 228 ) B o 2 SOk
66 i FIEE £ Hh SCSCHR 50 R A S U A 5T A TR B
FEAE L SE AL AR AL, 5 IR W ST 1

ZHREMA

1. B R B 5T

L3 45 BE S 15 I T 40— 1 X4 3 R Ik, G
PR SR R A S I S B« 4T L o
SV 5 L 053 T 4L 2 0 AL R A I 4R e ok 5 B
AR K4y, HB BB BE S AT PRl £ A . — Rk
HA UL AT, TR 2R B B O SR 3 K O
PR AR 5 5 R RAL ST A H A, e L A B
UL 1] P9 SRR AL By SR L U B, FR AT
BGOSR (B 55 S0 4 Ay B 053 T B O R BRI 3SR
3). Horp, B0 H A 245 SCHR P K 0 B S A SR (1)
TR A Tk ELRE GO 2L B 57 (2) TEALA T HL A
PO RORZ A D a2 (3) Gl B 22 T B 55 L OF-
TR 5 A 0 P 7 B 0 R 245 Sk U 2R A T PR A v AL
TS B 5 1 7 3T B

A 03 8 H 2 BF ST R« (1) Ao 8 4 4 3k FL
RIS B 57 HOUS R A L — N il AR, IS
FE AT R G AL 8 7 0 4k, B B A Aol o %o
QAT 7, L2 Gy B G T Al A, By EE s
T AR A2 IR [ R S5 ek P, RO o B 3 o A
B, AW e AE 24 45 By ok 25 Sk 172 3
i AT 2, AREZ ) 40645 59 4 06 AT B T 1 5 i
E GBI, S 07 S I R, O e A
B 53 o AR P O T I B D R AL, 1Y (2) Ay
P ELIER B Oy TR S DS 2 5 . AR, YRR

FHRE IR N By s fy SRR E . Ak E ] 48
BRI Z RS B 03 10 22 AL U AT RE . BIDIE I B 1y
HMFE AR WIFAE Ak, T LIERE [ 9K S AL ATE
KA B LM (Sensemaking) s BRI FE, PV (3)
Gy g B 2 By DO R S Gk, 2R E T
FEIRVT T B Oy i A4 v i) 22 5 By ~F- M [l @, L R A
MR A TR T3 Ak i BE PR A5 R R B AR AT 12 R 2y
g, NH& S REHRE AR W DI RE . Y

®3 SHAANTROMm

R IE HRITHR PNEE GBHRRAE  WIFiELR
. AR PEZEE AAETELIN s
AR AR e TR
RSHERSY  SEASMWEE BRECERE  FERR
7 FLUR AR SHEZ FHTH
S =2
smnay  FEU CLORIERE twarese SO
EHMEEE RATEENER RERAENER  TEAY
W B Y ERAWENED FRRCHER LN
ARER  BOEAES  TeE
ﬁﬁigiii e ISASIRNT SASREERK TR
v - BISR 54 SRk Ety  FETH
T o o SORWELSE DERERNER . .

g MORETT T Taenme tpmsiswme 0

. CHANLIER BEANREIERE ...

* 22 B[] 124 7 /a4
T B hmm SaEmam |
Eﬁ%g B8R g BRAXEEHIN BASLEXIE  FETh
i U AR EMARMEA A
e g BE"  DETRASHA GEPEELIN L.
’ T aphEe v ERIEXBNER  FURIBER 7
BE  EARSG  BEAMERER gi@ii*ﬁjﬁ T
R ol v givg A EARE e

s

B FRG P BRE B 3 1 Oy XOr ks sk &/, 4
2L o 5 0y B PR IE B8 I B 4% 3k 45 R 25 R G 3
SN AR FEMDRAE BN 06 2 25T, Bk HAA XS
B E AR LIRS, BT Pk EE (Story—telling) JE 4
WS BRI 2 —, 3% T — 200 S se 18 A
A M AZ o AR S P O 5 R g AH OC 38 TR AL g i, Al A
b R B ARAT A 35 A e SRR, P IR AL R
) 25 A0 5 5 Fr S2 Wb P 2617, 2 ik 2 sl 48 HE 35 30
ATLLE L2 b Y g L P TR g e i U AR SR e ol AR
HEFBRHA XG0, SR wRN, GMHhEmw
LR R ) 25 A G 2 RN A 2R A o S ) A Ak R T s L BT

2. AL B SE

& Gl 2 Ak, 202 s B A S Ak I 2 1 o
TI R, SR L X AL M DN o B R
ORI 2R, IR e VE KB b i or i vp g 45 32
B, FEAVITIR 25 AT S an o] i XX s pfgg, Ry ok
[) A J2 A7 7 [ 5 1) 8 A0 9 1 2 B 48E T 32 0L Y BT,
T B A0 A ¥ S ) W 98 T A DL 3% 4

b A o] S A7 R R A 5 22 Ak R oK, A IESE

217



BIFEIETFIR  $23%, 20205 F6HHE214-224 1

NN, AT B ATRERE A 2 58 4 M N A & 58 e i 46 P
A AL B, W 2 SR HOE B — 2k (Intermediate
Conformity) ML, BN Xf WAl il &, TRk
AL W E 2 0 Y B SE SR P AR R M, S K
Aol B2 ) 32 BN ER A 45 AH O B BB, L IRE ARl AT 2L
A Ao R T G ) A R AR B P, T S B X SR [ i
JEAF ST Y
R4 B ER AR ER

B 5 o BE A2 AR N LDy, DR P TR A B 5 T
il B2 32 ORI T S VA AL HIL, T S B AR T B R 22U
RS e 2, SENT ] B G 2 PE IFAS b SR BHLAG 5E 4 57
JE,  H AT B AR AT RE I A4 A lb mT DLt L i AR )7 55R
TE A [EIAL, T AT A5 A BE 7 4 A b AT DA i i 22
AL AR ICTE G o #e . B2 ST 4 (AL AR 43 BT L 20 TR A5

IR AE R PR, R Y ET R [ A R
ANE T Z WAL AR 5.
®5 THUARTREH

W —

WRIER MRIKR  KRERAE FRRE  WRtEs

@ T rE

o HMBIEIES REMEATRITR Lo

a4 ) oo SIPTERVARM SEHTRUARRS I@]{;;

BESRRURBR T pgn WERMAEH HAEMER .
BB i 7

WEMBSERL R0 ROAEERE  RERAME Lo
WYMAEHR  OLpw e Bl "

W BORPELD IRSERPEOD o

HERESERL FOLL S DEANERE HERESOLSE | OO
SHHAEFTR AR - ,
PIREARTE gippure PEESE g smmur  wem

B REs BERRIEEE o

ROUEEEE EOLREERE o

2l [37] T 4 5

T TR 7 SV O
BRI 44 e 7

e o e RESOEETE

o Auam o I g

Y AT T FE A6 R R A 5 22 S Ak s e R 3 O TH R
B, LU AL BIAR AR s . RV R AR
R 23 5 ) 20 21 308 DA SR O 5 k2 R 0 oF i ke B
2R AR A U A7 T AP TN B TR A g R B, A
Al BT b X1 56 FR Ay 3R B HLR A R s R K AT B,
T H X T A SRR . BT DI R S 301 28 % 22 ) 25 55 1k
K R SCACIIAVERT,  IT 3 R 37 O 4 Ml 25 161 B 24 3

FE B R 88 22 S A S SN RS L, B
WroE R, e GEE TR, A BT T
G, P E R WA LB, ET AR 1T R a]
il X M B R A ST S R, BT A sl 6 i i R e D)
] LR TR (B B Guo £ BY K, ML Ak v
FRAN Y S 1 X 87 G A ol 5 B A T ) 38 BAE, TN
Deephouse™ 14 fik B Y- i 0 38 7% 158 Ul 4 o

ST 1 ] A Ml [ B T 0 e AR T R T ) IO A
Wi J, BB BE S B8 0 7, Al [l Bk 3k i v
A 22 S5 VR R [R) A ST A () R W 5 | T2 3 0 . A TSR
TR, 5 E A b AT RE SR BB (7 A< 8 i b 52 B 114 [F] 44
R, I HLZ RS A B E R AR AT 3 B B 1 Al kB
Tt 3BT S e AT L3 R e 5 A — b ] R 2 e
H A5 07 I 1A ) T SR A A4 S ok 1 Xe RUOC i E T B

3. LA T ST

VTS “SRFERJEAT 7 AT, A5 X 58 iZ

W Oon RERE  BREE Wk
o ST
) - e
‘ O RO, SRE
i
NEEEOFE D an  RGAR AR
21505 “ e Sk
FOLLE  BOENLLIS ERERLAS  TEAY
SEEAE  mme SHs  FEEM
B EER SR )
BOIESGH ARt oo Tt B KRGO g,
B MRETS S -
R’k o STORRAER
el ETLR Moy TS
S, ORI T
Tanemng maw  PORIEONE goseanr e
B ’ S
PE LG OCTAPOR b .
are wemmmsne SOCEERE s

KT AP G 2y, ANl
T Ak B 22 Ak R SR A, 2R S8 A R AT A
b 114 B AR R s 2 5 Bl T g 40t 2 1) R s DR SRR R 2 B E
Fro 244l SR FH 7 EERT (77 h B R AR I, B 2
A [ 7ol g AR AR D 3 5 T 24 Al R FH 28 1 M 1)
B, ] 2 BT S5 1 o e S . “Boone S TE
584l ™ i 2 B T S O ) R R R B, 7l
7 2 REPE R R R B, AT R B A S A B
TR AN AATE 5 ZREVERE BEEARIE, SR BB P #Y
i 21 B S L A B R R Al A A,

T A Ml SR BB T 34 S AR 1 B AT Sy 114 5 i A
%, Semadeni 55 4T 15 M 4 Ml P AE S A AL — ok
e 2R, BF SN R 24 A M B P 4 v B Y i R
77 it B DG DG P A SR S, 4 184 T A AR 7 i 8 A g, B
AW IEN R, A E AT Doy AR RS, A
W F ik R BOH A B 5 58 et T I P BB T8,
SR AR AT Sl ME LA S G T S0 A Aok, B TT RE B
BT T AR 1 1 5 G A R Y

T T 50 N B R e 5 R 5 IR ) 56 FRE 9 O TR R
B, AERE PN A FR A5 A b R LR A A5 - A 25 S Ak A — B
PR OPJE R D, MR B EIL iR, ka4l
2 (58 Wk B TR S R 9 L T AN R B R Ay i . )

218



Nankai Business Review Vol. 23, 2020, No. 6, pp 214-224

FF R B A AR IS, RS SR, RAT0)
ORI G 22 AR T BE 8 X BB S AR AR U R B g Y

4. GRS T BT SR

AP AE SR 7] 5 A7 S 22 [ R4 T4 0 B B2 R T s
AP R, XA Y AR 5 ST W AR A, Al B i
L] 76 3R W) 5 47 5 2 0] 04 7575 LU BUS SRR 8k 24 3
XTI IF R T— RANWF R A AR R 2508 . 20 W25k,
I R A AR B R 22 S Ak B BB A 25 4l ok B L 4
2. PMenamara SE& L, AL N Y R AE Ak BE A AT 2L
Mo 722 Fe Ak 5 — BobE I R B E A S8 ;" Boone 45
BFIE LB, 7l )2 A A AR Y S s T A B T Al Y
AEAF T BB o 2 Al XA 9k e A T) A G B ) R 5
IR RS MR B R, 7 ol o v AR 0 22 AR AT
BT 5 | 2R 35 A0 5G4 FNFE 2328 A %4l 8 AS 224 2 £
% NS S

FRAT I 5% ] 5 4l 5 R 9 %) 42 sl HLAR B S A B At T
ZRESES 18, Jennings SEWFIEHE H, o AR Bl
I T2 e PT A K A MY e A 35 AR A I A, T O R A AR
Y3 R R M LA L A R R ) g i R T 1 P A AR
T WIRN T SR 5 A 1Y e T I U 24 SR PR B A HR Nl
SO &, SR F S AT Z R sk J el R4 e
S, 22 A Ml AE SR R s 2 A S 22 ] LA T e )
A, TR B T Ak AE A SRR T (B FIA
JEGTIRARE IR A Mb W T, WAL R e B v B 22 Ak
R R — SOk T B I 1 A\ B e e B T Ak
B A AIF 55 I 0 G BE AT AN [RIF 9 25 Ve 7 A [) 475 15 4% 4 vh
B A, T L AN TR Aol JeE L R s 2 R RO B A% 1
Z [E] (A VC EEAE B, 10T LGSR B I S

= ARIEZREGE

FRATT AN IR A7 0T 5 SCHR A A B L A 9 0 R0 1) 358 25
DA KA S BB B U2 (36 3-5), $REH T AR LS
B, Al NF CSRFET AR AR T B R H
Wil DR 5 5 B8, Al ] 78— SOk A 2E Ak 2 )
THORSE AT A IE 5 55 =, Alk SRR A7 57 1
PR A B OC RWFSE, 43I0 T T OGRS AT R
- A RS B3

1. AT

Al AT PLSR BCGAE ME AT A RS2 o M A7 SR X — Sk
2z SA R g m i . Fodh, RAEHETT 4 (Symbolic
Behavior) BRIEKE AV AL A5 B R RAT At 2 M (BDU R
B, T AR Al S R iR SR s A = 1
B HE LS. 9. & ER%, mA A

P R A G S A TR e Y RN
Al B 5 A AL S S R S AR R A, W
A AR B . SR PEA T (Substantive
Behavior) NIV A /e BAR . S5 i A2 mlifi) B 4k 52
ey TN B M N G A (o AL NV BT B U ¢ e« N A 1}
ARy sl BT, 2 s e A kS b 2 el Ak
PR A S, PR [ A 547 o

S5 AR B SCER PP IR, B A I Y R AT 5
XA B Oy A S ERR, 5RO PR
T G2 43 S A5 AR AT SR 10 G I B Ry X 5 T o EE A A R
B AL A O T ISR AR A A AR B R L IR 55 R
il b 2 B A 0 TR Y — B R 22 AR S ), S AT
N SCIE B O B EE, FRATEEEAT STk Ry 2R T
WRAE S AT RGN RAEVEAT R NS R MEA T 26

2. P =X

R T B ZR G Ml A A b anAeg SR RS SR A R
e, A2 X #2782 # . Deephouse™ Fl
Zhao 2 U AR H A 5% o 4 2 ) 18] 0 45 #4194 4 BE S SF- 5
SRIFEISAE S E R Lo AN, 1F W5 S A 2Tt
g% AR 56, B i A G BRI 3 R FH S 0] 2 5 AN 45 AL 4
BEXT ot R BT HENT, U IRk, FRATT R R N B ] A &
MW 2 FE AT, 43 M P R ) 5 47 S i LR, 3
i, B RIAE SR IET 5 R AT R RIE R AR
SRR R AR, A YRR ) s e <RI g AR AT
N Je e A (R — S B Br A S R[] S B B vp . HH UK,
FRATT e - A AL 2 U 90 A DU Rl ST . BV L T T 1
45 P V-1 55 58 BV (L 2

i 5]

1B 18] 8 1

\VoronovZ8 ChaneyZstt

WangZ5L+! Zuckermant®?!

LT TEHEE

7haoZ Sahaymt8l
FortinZsl9) Dobrev&20)

RS T
HNe—> 9

E2 TR
2SR [A] 5 A7 5 A7 o8 [A] ) 2 AR A R — 23 Afr SR A I,
T A R BN N YA, B ] — 7 i e 7R SR
[i] 55 47 5 114 e 5 5 SR 22 (8] 43 BE B 980 BT LA 4 8
BRI B oo, BBV T DL BN 22U 2

219



iR
BRI A e R M R AL o B LR, A BT T AR B R X
AR A RIVEFl 22 SAL BRI G, Bland & S o
brag U s G A RREE S A LT Y L e, B
VA I AT LA SR I S X E B 5 AN TR T3 28 5 A OC &R 1 A
T FEAE, AHICHIFFE A SRy A b AT LLGE o &% w1 1 25 0l 4k
( Categorization) 265N 5 REA I IR R K 7,1
AT AR 4 & BE Bl PR LA iR T 3 28 B T A, B

YR [R5 A7 AT AR 4k R AR Rl — 43 B B N
T A Y P A B A ) W oT Afr, BID2H 2 S AE SR ]
55 A7 S 2 8] 1 B B A A A e ok S I 3 1 T
F VAN R, A AE A BE I3 L R AT X A5 P
ZRT, xR A Pk DABRAT R 25 AH OC F At 2 Ak
I S g, D712

MRS 5 AT S BB & A AEAS R 43 B B R e
TH Z AP R B S5 A ST, R A A [R5 A B
U GUER T ] Z (A X SR R AIAE S AT 408, AT A 44
I/ SE B 35 0 P 0, 20 2U00T DL o 7EAN
Ivi) £ J32 I 3 4% [vi) 49 B8 Ml 5 oK TSR P- 7. Fortin S8 WF 5%
N, 2R AR Tl Fn iR MELUE BA 1, T
W H 25 A i Tl MR B2 R BOA ERIME,  Fr LT 33
AT RE N T A VR 50 M 55 4o, [RIBT SR T
T o B 5 A T 7 G S T PR R i X, 1

YR R 5 A 5 AT R A AR AEAS [\ 43 A B TR R AR R
T Z AT R I Sy A8 BT, BIVEE R S AT A

A 2K S it oK ) R S e S B — 38 P . H TR ST AT
X i A A A ST B, A SR WE ST 32 AL A5 P2 X

%0 —RREATEA, PR B F A T P RO Ak
e, DA A A b s JE PR A Y S — S SRR 2
T F T, V0 R b i 22 0] 2 0] 5 28 1 45 0 1 5 B R Fh F
AR B Oy i N, B

3. P15 S sl

T S50 TH, MRS OV S5 4R AR . T
RIBERCE GRR B LG YEEE T T4,
FFA A B L L LGN A A O A SRR AN ]
253, Ul ad XA A SOk TR A SR AR R LR, FRATIAN
XoF S 550 ) B S T LAV AN Ay DU b 6 AR Y - AR AR SR
WHER. WM Smeg gk, Hd, A7 8007 m
AR X A A IR — FE A B AR BB SR, I B SRR LA
N 5 ST (B Oy ek ) B 2 A DG SR (2 ARG
WL BHARHGE ) . BRI ARI ( KU B BUMRRL) A7
AT 25 1 T B80T e 14k % 17 5 7 ik A 3 b
P8 HARIIIESR, By, A7 ST80nT DL P oRLeE 7
nh AL TS B O E S Oy T HEA TR 55 S AR B

BIFEEIEFER 235, 2020556 A% 214-224 T
PR AL P A R A RS T RAOR A W 5 R A
MIESR, B AR UL —Fh SO 7 2 BR a )
S 1A MY AE B AR i 2 1A W AT i B SR
AL P-4 250 20T LA S R DA S 7 e 14 2R 4 BB B R BT R
FAER .

XA RIS EAR B SR 23 S e 3] 4 Ml 114 A5 s ks 4%
FIERWEAT B eh, A B g A b X R (R348 S A7 5 1 A () i e
AR ARSIy, A lb X117 28 2% A 2L fige 2 (A A
R AR . AR T W] RIS S, AR A2 AR
KE, FLesz A (BT N) nlRE <y LLRHUY 55 [al 4
HU bR 1 D 51 I 55 B2, i B8 2652 gk CANBOM LG ) AT
AE 2 DL BE 25 FkE 25 2 e Sy 00 0 50 O VA1 5 41
Bro WA T AR, A0 Ak B T RIS
FP R T o o Vo A ) [ I e S € 3 R TR L
v AT RE 23 FAZ GeAolk EOME ARG 1L . FH P B 53 A5 8
KNS 4=, MIEEYRE, lxd 5 A
TR I KA ] SCTE, AT RE 2 5| B SR A R Y
SUHEPR, JFH O Eob s p i AE A . B

4. 1 B AR

AL B R AR T, 25 I SRR R S8 A AL A Mk S H B
A P8 A X oS SN e R Al E A A 3738 B [ Al A LT A
BTG BT T A WESE, oA A SCHK L 11X B
2637 358 v AR B A B ST R A E R R R AR B
FREEITREWEFE 5 (FU,  BUA 58 1 A XA [ 1 B 4 AE K
K B WIF A5 18 2 18 1Y S R EA T AT AR

AN = A Z N 58 OR[FE A7 577 (R AY
WEFEREHE « —, ZUWHREE. AWK e 58 T
AP SR IT. HET, FRERT AT R, DI
FHEA R BIF AW, 1507 Mt 72 B 1
BHAES) NIRRT R, T ELE S AL G 1
AP FRIE BT AR L PR AR A B B PR BT () e 5
L PEREE  AERCT AL AR AT BN, R ARKIT BB
K& . =5 N TRERERIBN SO #iF B, A
35 ) 5 S SRR AT o AR XS B ST, OB >4 g e
e/ 3 3 AT P ARV FIRRIE . PO DR, G LR 2 IR
DeII . N SRS B SR . B L, ORI .
IO JZ TSR A, T A AR b5 5T ) Al A B PR, il
JEGEA | BRI LR DB, it 2 T I A )
B 5K . P, ORe 5 Al K R B BeAH O O BROUL s 458
BRI AN TR R AT BT IR AL FRATT 0T 12 [R) R B A

e, AT T L ST o — - A5 e — - 1y
GUKT N R LT SEHESE, O BOW g AL
AR MR AL SR [FE A7 57 [R5 (& 3).

220



Nankai Business Review Vol. 23, 2020, No. 6, pp 214-224

T H Tt FEEN
< EM Ve
- BlFTEE R .

At HERL
A = o
>‘k7;¥FU

RIAEMEFTA i) o -ty W &558
- GHEN P

TEERAHE

RWZEE
o T &3
- BFEAF

WEE
» FEAzfY
o Felfk

 BAGE

 FE
- BRI

E3 “KEZERFR HRIER

PO, kAR REE

1. P AT 2 1Y) 3R G A1

T 3 X AT S SCER AR 3, FRATT R B A SCHk
KREWEPFERAEPETT R al S BT AT AT Bk . 9K, AE
Al SEBRiz A B, PRSP o AR s R R A H
ML, Ak, BRI 5 42U 58 bk o ik B UL &R B
PR e s o AT, Kok SRR RA7E R
BFFERIZCR R AARYE . REb A, KIEfTT N
[ PR AH B 52 ) S B R VR, XS AT S 11 52 i R 2R AR
JHBSCHR A7 5T 42 18] ZR GE 00 132 -

B —, AAMF T IR AR B IRAR ( Configurational
Perspective), F BT M2 AIRIA B WAL EEH, &
VR gl 22K W . A S0 ks A7 8, P RISt Al
R A T () BRI V-, 25, Ak AE E TR R A
A S AT R DE SR I, 28k 5T R B 2 R AN B
SREWEBEIR AT, BRI R AT i — 2P 17 0 1
WAHNEBSZ IR R 2R 0 Lean, 2% 28 F- 6547 i N AR5 i (R
AT WRLE? AT N SR AEETT e s I R R A
A7 A6 W i 22 S &5 R 28 22 a1 AH B FH i n] 5 ) EL AR
AT Sy B A Y Y R 7

2. P S A R

TEP AR U Y THT, PR S5 1% 2o b S e Ry 1 5
STl Bl 5 ) T, X T B AS KL AR 4 1] TSP A A28 BT
AR 2 ST AR X b TR R ke nT 45 45 2H 41 A= i L A
557l A A R A Be A, XA A T B B 2
ESFEIETI

T, R T 2H 2 A ] B T R P A =X
WFoE. AU RV, AT [F) A v JE 0 B B i 4l

FEAERARNRM TR E . Fedn, X000 i Ak =,
AIREH & AR A QBT RE J1,  (H 23 TR 2™ IR 1) 5 75 1 Pk
m s MR RCERARLTT , EECR T E Gk,
(ERSINEEIS RN R e S 9N PR N T =R A s o Kol T O PN BT
AN TR) A= i JE 3 B9 B 1 A ol X659 e AR 22 S AR G ) B A
JEASTR] BRI, S AT AR DG B SE 2 e SR, TE
BEHI AR IR BT, L S e B B L A e, RS
T2 IR St BB ol 22 Sk se v, BY R, LR S A
Jo) J R ) U P-4 A G, AR TS T AR R - AN
A i JE A B B ) V- i S S A 157 4 5 D 4 2378 A i
JoE S A A R e e S R A Y S AR A P

Ty, s EEAE G AR i ) P S TR - i A
AWFFE . b Ak TR I, I8 AL N Ak T
RER I BRI QT I, Sl Z AFTER R 22 5, 7l
N AR T il BB BE AL ) 2 S 2 i BT 20, e Aalk ]
FE SR ] 7 300 A i B AR 2 S AT A AR AL A e 5 s
T2 5 247k HE ARSI SR, 7l N 3
JERA ST, IS i M Xk S R R AR 32 A ) T A R 2
BT 5 027 E IR, Al DU G A
BTS2 R A L AR A 1 T 2 T SROF R LA v BT
T 7 M A= i Jo A AN e i, ZH 2000 027 R 2 ] e R
[] -5 4 5 22 1] 55K 8 28 - iy S B s 2 7R

3. P SR ML 2 Hi

SCHR IR, 56T P-4 7 -5 - i B3O8 R
FE, AFTETIENEEIE . BTN P EOZBLG L BL Y J5UA
B WA« — R X SR I A AN R bR, 2
XA A4 A AL Z I A IR A 1 it FRATTHE
oy s I S HE BRI V8 T AAF B8, i B, W55 813K
AAH S GUE H AR FATIA G, Rk KT 1 5t
B BESE T AT LA R ILAS 5 ik - 25—, 45 &4l Al
PRELRRAL, IR AR S0, TR B A 0 £
e JE ST AR R . BT, AR AT S 2 Y
L € PSR LI R R RS RS E R & B A I ES
Ao bohn, WIPLES 1 SO SR A AT O R AR B K, WL
A BB AT AT ORI R B R RAEEAT O
15 X1 S E AL S AP AE 22 570 5 —, 45
) £ AR G 2 A B 5 I () 4R B, SRR A7 o - S5
KAMBULZRAF. CAPIFERM, AR F 45 A7 5 A il
JE B A AN AL, 2o 4ol 7 AR A (] 409 B2 5 R HOAS
[ 9P A o 5252020 P B b i G, A SR (R 5 A7
SO R W R AR BT R, RS ST AT LA BE
— IR, AN [AIF £ AH SC3 XF - 17 SR ) B g A 7 IR 46
255, Alk A e AR R i V- S5 H bR 2 T 38 A2

221



4. W B IR R

WA IA, TR NS AN B AT TOR 3 B AT
TERZ T SR RS A7 57 RS [R]INE, AN B 4= B
ARG, JF et BT PSSRk . R R TE SR
VU oMb iy 1 R, R BT AR 0 B R A R M 4
BRI R, X i e S 2 R R SR 1) % e 4 PR AT
FOICI TP KO AT BT H 2 T R AL 2 9 & R0 )
77 TR T Qb 45 G Be Z TRl g L ER - D 45 HiLig
Bl ok T H R AN AT O AL e L O Ik, Rk
N FE 5375 R AL R R AR S AT o L P AR S
AV S5 7 TR VR

BT, W2 TRECT 257 09 5 )i AL R G 8
TE LRI OM 2 TR B T8 Rl : 20—, MO™ ki e
BHERE, SRR BERE . BRSOk R
MRS, ol 1 FER U B H AR, Pt B
SRS PSS e R . A USSR, Ik
X SRR HT AR 1 A R 1A BUBAE A, 0% T A2 Ak
X 5 G 1) He 2 BB AR S R, 1 AR SR ) S A S 2 1)
WK s R e T AR o MR, Al ey £ B i B e A 45
2 AT 23O i B 2 IR [R5 A S A 7 SR 7 el A B
TP AZ 38 P S 2 I BEATA A 2 25—, MSa s 4
KE, HETAITEA L C AR R Tl = 8], T E
AR B Z A B AR R G Z R TE G, 1Y BT A 2
ORI R B IHCE R A SR B Ak, HR
K2 BT AL Ay FF A H s A e plk 2 S 52 )
LG EE, A Mk an Al 761 15 190 25 o AT O RE 62, A ] 7E )
FRoF B AR RIS IS R R R T3 A S . 2=, N
MPAT kR, B2 BTN 2 & 59 A2 06 O ORI 2%
Gy AR AW 0E, s SR o BT -5 K 2 4
REWSW Bl RS oAU RE SR d PR B SR VS ISR A1 P71
T, AS B GE CL Z FF I S P A D B ) 25 114 4 )
WG ERE, A oMb G o] 368 e 47 P A SR SR = LU
S RE e [, AN A5 Bl 25 7 5 51 P 58 T AL
PLSRAT G

Sk

[1] Di Maggio, P. J., Powell, W. W.. The Iron Cage Revisited: Insti-
tutional Isomorphism and Collective Rationality in Organiza-
tional Fields. American Sociological Review, 1983, 48(2): 147-
160.

[2] Barney, J.. Firm Resources and Sustained Competitive Advan-
tage. Journal of Management, 1991, 17(1): 99-120.

[3] Deephouse, D. L.. To Be Different, or to Be the Same? It’s a
Question (and Theory) of Strategic Balance. Strategic Manage-

BIFEEIEFER 235, 2020556 A% 214-224 T

ment Journal, 1999, 20(2): 147-166.

[4] Zhao, E. Y., Fisher, G., Lounsbury, M., Miller, D.. Optimal
Distinctiveness: Broadening the Interface between Institutional
Theory and Strategic Management. Strategic Management Jour-
nal, 2017, 38(1): 93-113.

[5] Schad, J., Lewis, M. W., Raisch, S., Smith, W. K.. Paradox Re-
search in Management Science: Looking back to Move Forward.
Academy of Management Annals, 2016, 10(1): 5-64.

[6] Haans, R. F. J.. What’s the Value of Being Different When Ev-
eryone Is? The Effects of Distinctiveness on Performance in
Homogeneous versus Heterogeneous Categories. Strategic Man-
agement Journal, 2019, 40(1): 3-27.

[71 Mcnamara, G., Deephouse, D. L., Luce, R. A.. Competitive
Positioning within and across a Strategic Group Structure: The
Performance of Core, Secondary, and Solitary Firms. Strategic
Management Journal, 2003, 24(2): 161-181.

[8] Jennings, J. E., Jennings, P. D., Greenwood, R.. Novelty and
New Firm Performance: The Case of Employment Systems in
Knowledge-intensive Service Organizations. Journal of Business
Venturing, 2009, 24(4): 338-359.

[9] McKnight, B., Zietsma, C.. Finding the Threshold: A Configura-
tional Approach to Optimal Distinctiveness. Journal of Business
Venturing, 2018, 33(4): 493-512.

[10] Miller, D., Amore, M. D., Le Breton-Miller, 1., Minichilli, A.,
Quarato, F.. Strategic Distinctiveness in Family Firms: Firm In-
stitutional Heterogeneity and Configurational Multidimensional-
ity. Journal of Family Business Strategy, 2018, 9(1): 16-26.

(1] BUBE, PRi, FA, F£52 . ARG M A ——rPE R
A SRS A [ STIERIF ST . A BRI | 2016, (11): 110-124,188.

[12] 298, MSCF-, AR00 . AROEMR S H05 - OS54
A A R s . B ERIEA | 2016, (10): 88-102,188.

[13] Martin, J., Feldman, M. S., Hatch, M. J., Sitkin, H. S. B.. The
Uniqueness Paradox in Organizational Stories. Administrative
Science Quarterly, 1983, 28(3): 438-453.

[14] Brewer, M. B.. The Social Self: On Being the Same and Differ-
ent at the Same Time. Personality and Social Psychology Bulle-
tin, 1991, 17(5): 475-482.

[15] Mazzelli, A., Kotlar, J., De Massis, A.. Blending in while Stand-
ing out: Selective Conformity and New Product Introduction
in Family Firms. Entrepreneurship Theory and Practice, 2018,
42(2): 206-230.

[16] Zamparini, A., Lurati, F.. Being Different and Being the Same:
Multimodal Image Projection Strategies for a Legitimate Dis-
tinctive Identity. Strategic Organization, 2017, 15(1): 6-39.

[17] Gioia, D. A., Price, K. N., Hamilton, A. L.. Forging and Identity:
An Insider-Outsider Study of Processes Involved in the Forma-
tion of Organizational Identity. Administrative Science Quarter-
ly, 2010, 55(1): 1-46.

[18] Sahaym, A.. Born with a Silver Spoon of Legitimacy but Strug-
gling for Identity? The Paradox of Emerging Spin-offs in a New
Sector. Journal of Business Research, 2013, 66(11): 2210-2217.

[19] Fortin, I., Oliver, D.. To Imitate or Differentiate: Cross-level

222



Nankai Busihess Review Vol. 23, 2020, No. 6, pp 214-224

Identity Work in an Innovation Network. Scandinavian Journal
of Management, 2016, 32(4): 197-208.

[20] Dobrev, S. D., Ozdemir, S. Z., Teo, A. C.. The Ecological In-
terdependence of Emergent and Established Organizational
Populations: Legitimacy Transfer, Violation by Comparison, and
Unstable Identities. Organization Science, 2006, 17(5): 577-597.

[21] O’kane, C., Mangematin, V., Geoghegan, W., Fitzgerald, C..
University Technology Transfer Offices: The Search for Identity
to Build Legitimacy. Research Policy, 2015, 44(2): 421-437.

[22] Navis, C., Glynn, M. A.. Legitimate Distinctiveness and the En-
trepreneurial Identity: Influence on Investor Judgments of New
Venture Plausibility. Academy of Management Review, 2011,
36(3): 479-499.

[23] Garud, R., Schildt, H. A., Lant, T. K.. Entrepreneurial Storytell-
ing, Future Expectations, and the Paradox of Legitimacy. Orga-
nization Science, 2014, 25(5): 1479-1492.

[24] Van Werven, R., Bouwmeester, O., Cornelissen, J. P.. The Power
of Arguments: How Entrepreneurs Convince Stakeholders of the
Legitimate Distinctiveness of Their Ventures. Journal of Busi-
ness Venturing, 2015, 30(4): 616-631.

[25] Zhao, E. Y., Ishihara, M., Lounsbury, M.. Overcoming the Ille-
gitimacy Discount: Cultural Entrepreneurship in the US Feature
Film Industry. Organization Studies, 2013, 34(12): 1747-1776.

[26] Smith, E. B., Chae, H.. “We Do What We Must, and Call It by
the Best Names” : Can Deliberate Names Offset the Conse-
quences of Organizational Atypicality? Strategic Management
Journal, 2016, 37(6): 1021-1033.

[27] Fisher, G., Kotha, S., Lahiri, A.. Changing with the Times: An
Integrated View of Identity, Legitimacy, and New Venture Life
Cycles. Academy of Management Review, 2016, 41(3): 383-4009.

[28] Fisher, G., Kuratko, D. F., Bloodgood, J. M., Hornsby, J. S.. Le-
gitimate to Whom? The Challenge of Audience Diversity and
New Venture Legitimacy. Journal of Business Venturing, 2017,
32(1): 52-71.

[29] Younger, S., Fisher, G.. The Exemplar Enigma: New Venture Im-
age Formation in an Emergent Organizational Category. Journal
of Business Venturing, 2018, DOIL: 10.1016/j.jbusvent.2018.09.002.

[30] Uberbacher, F., Jacobs, C. D., Cornelissen, J. P.. How Entrepre-
neurs Become Skilled Cultural Operators. Organization Studies,
2015, 36(7): 925-951.

[31] Bascle, G.. Toward a Dynamic Theory of Intermediate Confor-
mity. Journal of Management Studies, 2016, 53(2): 131-160.

[32] Tan, J., Shao, Y., Li, W.. To Be Different, or to Be the Same?
An Exploratory Study of Isomorphism in the Cluster. Journal of
Business Venturing, 2013, 28(1): 83-97.

[33] Durand, R., Kremp, P. A.. Classical Deviation: Organizational
and Individual Status as Antecedents of Conformity. Academy
of Management Journal, 2016, 59(1): 65-89.

[34] Barreto, 1., Baden-Fuller, C.. To Conform or to Perform? Mimet-
ic Behaviour, Legitimacy-based Groups and Performance Con-
sequences. Journal of Management Studies, 2006, 43(7): 1559-
1581.

[35] Guo, H., Tang, J., Su, Z.. To Be Different, or to Be the Same?
The Interactive Effect of Organizational Regulatory Legitimacy
and Entrepreneurial Orientation on New Venture Performance.
Asia Pacific Journal of Management, 2014, 31(3): 665-685.

[36] Semadeni, M., Anderson, B. S.. The Follower’s Dilemma: Inno-
vation and Imitation in the Professional Services Industry. Acad-
emy of Management Journal, 2010, 53(5): 1175-1193.

[37] Wu, Z., Salomon, R.. Does Imitation Reduce the Liability of
Foreignness? Linking Distance, [somorphism, and Performance.
Strategic Management Journal, 2016, 37(12): 2441-2462.

[38] Voronov, M., De Clercq, D., Hinings, C. R.. Conformity and
Distinctiveness in a Global Institutional Framework: The Legit-
imation of Ontario Fine Wine. Journal of Management Studies,
2013, 50(4): 607-645.

[39] Miller, D., Breton-Miller, I. L., Lester, R. H.. Family Firm Gov-
ernance, Strategic Conformity, and Performance: Institutional
vs. Strategic Perspectives. Organization Science, 2013, 24(1):
189-209.

[40] Litov, L. P., Moreton, P., Zenger, T. R.. Corporate Strategy, An-
alyst Coverage, and the Uniqueness Paradox. Management Sci-
ence, 2012, 58(10): 1797-1815.

[41] Giachetti, C., Lampel, J.. Keeping both Eyes on the Competi-
tion: Strategic Adjustment to Multiple Targets in the UK Mobile
Phone Industry. Strategic Organization, 2010, 8(4): 347-376.

[42] Boone, C., Wezel, F. C., Van Witteloostuijn, A.. Joining the Pack
or Going Solo? A Dynamic Theory of New Firm Positioning.
Journal of Business Venturing, 2013, 28(4): 511-527.

[43] Desai, V. M.. Imitate Others? Not if We Have the Chance: Com-
petitive Differentiation in Medical Malpractice Insurers’ Pricing
Decisions under Uncertainty. British Journal of Management,
2014, 25(3): 589-606.

[44] RIbEx , PMNET . ARATEUHTHTIRMC B UK TR IR X BB 4
SR SIERT S . AR S R SRR, 2012, (6): 53-63,95.

[45] Wang, T., Thornhill, S., De Castro, J. O.. Entrepreneurial Orien-
tation, Legitimation, and New Venture Performance. Strategic
Entrepreneurship Journal, 2017, 11(4): 373-392.

[46] Ashforth, B. E., Gibbs, B. W.. The Double-edge of Organization-
al Legitimation. Organization Science, 1990, 1(2): 177-194.

[47] Zott, C., Huy, Q. N.. How Entrepreneurs Use Symbolic Manage-
ment to Acquire Resources. Administrative Science Quarterly,
2007, 52(1): 70-105.

[48] Simsek, Z., Heavey, C., Veiga, J. F.,, Souder, D.. A Typology for
Aligning Organizational Ambidexterity’s Conceptualizations,
Antecedents, and Outcomes. Journal of Management Studies,
2009, 46(5): 864-894.

[49] Gehman, J., Grimes, M.. Hidden Badge of Honor: How Con-
textual Distinctiveness Affects Category Promotion among
Certified Corporations. Academy of Management Journal, 2017,
60(6): 2294-2320.

[50] Durand, R., Khaire, M.. Where Do Market Categories Come
from and How? Distinguishing Category Creation from Catego-
ry Emergence. Journal of Management, 2017, 43(1): 87-110.

223



¥

[51] Chaney, D., Marshall, R.. Social Legitimacy versus Distinctive-
ness: Mapping the Place of Consumers in the Mental Represen-
tations of Managers in an Institutionalized Environment. Journal
of Business Research, 2013, 66(9): 1550-1558.

[52] Zuckerman, E. W.. The Categorical Imperative: Securities Ana-
lysts and the Illegitimacy Discount. American Journal of Sociol-
ogy, 1999, 104(5): 1398-1438.

[53] Zhao, E. Y., Ishihara, M., Jennings, P. D., Lounsbury, M.. Op-
timal Distinctiveness in the Console Video Game Industry: An
Exemplar-based Model of Proto-category Evolution. Organiza-
tion Science, 2018, 29(4): 588-611.

[54] Lo, J. Y., Li, H.. In the Eyes of the Beholder: The Effect of Par-
ticipant Diversity on Perceived Merits of Collaborative Innova-
tions. Research Policy, 2018, 47(7): 1229-1242.

[55] Benner, M. J., Ranganathan, R.. Measuring up? Persistence and
Change in Analysts’ Evaluative Schemas Following Technologi-
cal Change. Organization Science, 2017, 28(4): 760-780.

[56] Zimmerman, M. A., Zeitz, G. J.. Beyond Survival: Achieving
New Venture Growth by Building Legitimacy. Academy of
Management Review, 2002, 27(3): 414-431.

[57] Chandler, G. N., Broberg, J. C., Allison, T. H.. Customer Value
Propositions in Declining Industries: Differences between In-
dustry Representative and High-growth Firms. Strategic Entre-
preneurship Journal, 2014, 8(3): 234-253.

[58] Pahnke, E. C., Katila, R., Eisenhardt, K. M.. Who Takes You to
the Dance? How Partners’ Institutional Logics Influence Inno-
vation in Young Firms. Administrative Science Quarterly, 2015,
60(4): 596-633.

[59] Pontikes, E. G.. Two Sides of the Same Coin: How Ambiguous
Classification Affects Multiple Audiences’ Evaluations. Admin-
istrative Science Quarterly, 2012, 57(1): 81-118.

[60] Nambisan, S.. Digital Entrepreneurship: Toward a Digital Tech-
nology Perspective of Entrepreneurship. Entrepreneurship Theo-
ry and Practice, 2017, 41(6): 1029-1055.

[61] Gegenhuber, T., Dobusch, L.. Making an Impression through
Openness: How Open Strategy-making Practices Change in the
Evolution of New Ventures. Long Range Planning, 2017, 50(3):
337-354.

[62] Laursen, K., Salter, A.. Open for Innovation: The Role of Open-
ness in Explaining Innovation Performance among UK Man-
ufacturing Firms. Strategic Management Journal, 2006, 27(2):
131-150.

[63] Durand, R., Paolella, L.. Category Stretching: Reorienting Re-
search on Categories in Strategy, Entreprencurship, and Orga-
nization Theory. Journal of Management Studies, 2013, 50(6):
1100-1123.

[64] Dattée, B., Alexy, O., Autio, E.. Maneuvering in Poor Visibili-
ty: How Firms Play the Ecosystem Game When Uncertainty Is
High. Academy of Management Journal, 2018, 61(2): 466-498.

[65] Priem, R. L., Li, S., Carr, J. C.. Insights and New Directions
from Demand-side Approaches to Technology Innovation, En-
trepreneurship, and Strategic Management Research. Journal of

BIFEEIEFER 235, 2020556 A% 214-224 T

Management, 2012, 38(1): 346-374.

To Be Different, or to Be the Same? A Review and Fu-

ture Agenda of Optimal Distinctiveness Research

Guo Hai ¥, Li Yonghui 2 Zhao Yanfei y

1. School of Business, Renmin University of China; 2. School
of Economics and Management, Communication University of
China; 3. Kelley School of Business, Indiana University;, 4. SME
Development Research Center, Renmin University of China
Abstract Firms are increasingly facing the competing demands for
conformity versus differentiation and wrestling with an inescapable
strategic choice — “to be different, or to be the same”. The core of
this strategic choice is the notion of optimal distinctiveness, which
has important implications for firm survival, growth, and sustain-
ability. Representing a core paradox at the intersection of strategic
management and institutional theory, optimal distinctiveness has
gained substantial attention among strategy and organization schol-
ars and become an inescapable strategic puzzle firms and manag-
ers need to address. However, research progress on this important
topic has been hampered due to the diverse theoretical foundations,
multiple research domains, and inconsistent and sometimes even
contradictory empirical findings. As a result, a systematic review
of this topic is much needed in order to reflect on and evaluate what
we have learned from past studies and to set up an agenda for fu-
ture research. To do so, in this paper we first conduct a systematic
review of existing research on optimal distinctiveness. Specifically,
we extract four research tags—identity, institution, competition,
and performance—using bibliometric analysis method and offer a
systematic evaluation of existing studies along these four streams
of research. Second, based on the literature review, we identify two
types of strategic balancing behaviors that can help manage the ten-
sion between conformity and differentiation—namely, symbolic and
substantive behaviors. Next, we extract four types of strategic bal-
ancing patterns based on two key dimensions, structural dimension
and temporal dimension. Following these steps, we are then able
to build a research framework along the line of “balancing behav-
ior - balancing pattern - balancing performance”. We also propose
several directions for the future research. We hope our paper will
stimulate further interest in optimal distinctiveness research and
encourage Chinese management scholars to join the conversation on
this important topic.
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